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Final Clarity Check Before You Publish

Use this checklist before sharing public-facing content. Its purpose isn’t polish — it’s to ensure your 

message is understood and contained, without overreach or distortion. 
It prioritizes clarity over performance.

1. What is this for — and who is it for?

Define What job is this piece meant to do?

resolve a specific point of confusion
help someone decide (or safely defer a decision)
set or reset expectations
explain a change or rationale
invite defined input

Example Instead of

“We’re sharing reflections on mental health and resilience that may be 

helpful for anyone navigating modern life.”

Write

“This is a short update for clinicians feeling stretched right now, to clarify 

what support is available — and what isn’t.”

Confirm What does this actually help the reader with?

deciding what deserves attention now
understanding what changed — or didn’t
reducing uncertainty that’s slowing progress
avoiding misunderstanding or wasted effort

Example Instead of

“We want to raise awareness about burnout in caring professions.”

Write

“This helps care providers decide whether what they’re feeling is burnout — 

or something that may need additional support.”



If you can’t name the job of the content and what it helps the reader with in one sentence, the content 
may be doing too much.

2. Audience language, tone & fit

Check Is this written in the language the intended reader already uses?
Could someone outside that audience reasonably assume this is for 
them?
Does the tone match the reader’s context and responsibility level?

Example Instead of

“Secondary traumatic stress is a pervasive phenomenon impacting 

professionals across care systems.”

Write

“Many care providers notice they feel numb, exhausted, or irritable after 

holding other people’s pain for a long time. This is often called secondary 

trauma.”

3. Emotional load & pressure

Check Does this add emotional or cognitive weight the reader didn’t ask for
Could it be read as prescribing a response, stance, or action?
Might a reasonable reader feel judged, behind, or exposed?

Example Instead of

“This Mental Health Awareness Month, take responsibility for your mental 

health and prioritize self-care.”

Write

“If this month has raised questions for you, we’ve gathered the context and 

options here — so you don’t have to sort it out alone.”



4. Clarity & containment

Check Is the scope of this message clear and bounded?
Can you remove secondary information to improve focus?
Are key points easy to grasp without interpretation work?

Example Instead of

“This program will transform your relationship with stress, identity, trauma, 

purpose, and nervous system regulation.”

Write

“This is a six-week group focused on work-related stress. It’s designed to 

offer practical support for day-to-day overload — not to address trauma 

history or provide clinical treatment.”

5. Authority & boundaries

Check What authority might readers assume you’re speaking from?
Is that authority appropriate for this message?
Are the limits of this message clear?

Example Instead of

“As someone in mental health, I believe medication is overused and lifestyle 

change is the real solution.”

Write

“From a coaching and systems perspective, I see many people wishing for 

more lifestyle support alongside whatever clinical care they’re already 

receiving.”



6. How will people find this?

Check If someone were looking for this problem, would this surface?
Does the language match how they would name the issue?
Is clarity shaping the wording — not forced search terms?

Example Instead of

“Understanding the phenomenology of acute anxiety responses.”

Write

“What a panic attack can feel like — and why it isn’t dangerous.”

7. Call to action (if any)

Check Is the ask aligned with the job of this content?
Is the action optional and proportionate to readiness?
Have limits been clearly named (what kind, where, whether you’ll 
engage)?

Example Instead of

“Take what you need from this and leave the rest.”

Write

“If this applies to you, this page will help you decide whether any next step 

is needed — or not.”

8. Pause before publishing if any of these are true

Red Flags The job of the content is still unclear
The reader’s benefit can’t be named simply
Pressure or obligation remains unresolved
The CTA asks for more than you can responsibly hold

Example Trigger A post about therapist burnout ends with:

“If this resonates, feel free to share your experience in the comments or 

reach out privately.” 



Pause and Reconsider Does this invite personal disclosure in a public or semi-private space?
Are you prepared to respond to clinical or emotionally charged 
messages?
Does this blur the line between professional support and informal 
contact?

Corrected Text 

Example 

“If this reflects something you’re noticing in your work, I’ve outlined the full 

context and options on my website.”

or

“For those who want a clearer picture of how this shows up — and what 

support can look like — the details are available here.”

If simplifying brought clarity and reduced noise —  your content piece is ready to share.

About the author

This checklist was created by Natalie Maximets, founder of Sense-Maker Hub,  and a communications 

strategist working at the intersection of mental health, ethical tech, and systems change.

Her work focuses on helping leaders translate complex, values-driven work into language that holds under 

pressure — especially in trauma-adjacent and high-stakes contexts.

NOW  YOU  HAVE A TOOL 
TO REDUCE STRAIN, 
CLARIFY FUNCTION, 
AND MAKE CLEANER CONTENT
DECISIONS.

— NATALIE MAXIMETS

Working together

My work focuses on reducing strain and clarifying responsibility — so your content becomes easier 

to stand behind, especially under pressure.

Clients typically leave with:

Forward-looking content strategies grounded in clarity, not volume
Less narrative and emotional load (fewer rewrites, less over-explaining)
Messages that support judgment instead of replacing it
Cleaner boundaries between communication, policy, and leadership decisions
A shared lens teams can use without you being the bottleneck
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If the checklist helped you see where something is off, this work helps determine how to carry it 
well.

Explore these two options.

Request Content Audit 

for 
Healing-Centered 

Leaders

I will review your existing content to identify where clarity, audience 
fit, channel or narrative alignment breaks down — and what would 
make the most meaningful difference next.
This is for leaders who want clear diagnosis, fewer moving parts, and 
scalable clarity.
You can start with a 20-minute exploratory call to see whether this 
support is useful right now.

Download 
Content Clarity 

Workbook

Content Clarity Workbook is a self-guided version of the same thinking. 

It helps you review your content systematically and decide what to refine, 

rewrite, or leave alone. 

Some people use the workbook before an audit; others use it instead. 

Both are designed to reduce noise — with different levels of support. Choose one that suits you best.

Find more useful resources:
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