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Where Clarity Breaks — And Why

A structured way to see where meaning holds — and where it breaks under pressure.
Reducing narrative, ethical, and emotional load in high-responsibility communication.

This workbook helps you bring clarity back into your content system. You'll see what each piece is
actually doing, where confusion or pressure sneaks in, and what to adjust so your message supports
decisions instead of creating friction. The goal isn’t more content — it’s cleaner traction.
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1. How to Use This Workbook

This workbook is designed to help you see patterns, not fix everything at once. You do not need to
complete it linearly. You do not need to resolve every tension you notice. If something feels heavier
than expected, that’s information — not failure.

Using This Workbook With Al (Optional)

This workbook can be used on its own or with an Al tool to reduce drafting and revision time.
When used well, Al can help surface clarity faster — the responsibility for judgment stays with you.
Upload this workbook into your Al tool along with your draft (or context), and ask it to use the
workbook as the framework.



Prompr 1

Use the Workbook
to Audit and Refine
Existing Copy

(paste into Al after

Act as a seasoned content expert. I've uploaded a fillable Content Clarity
Workbook PDEF. Please use the workbook as the framework (follow its
sections and prompts) to audit and refine the copy below.

Keep the tone clear, calm, and adult. Avoid hype, moralizing, and therapy
language. Maintain appropriate boundaries and reduce unnecessary
emotional load.

uploading the
workbook PDF) Output in this order:
1. Key diagnosis (what's working / what’s straining)
2. The smallest high-impact changes to reduce strain
3. Arevised version of the copy
4. One sentence: what I should not try to solve in this piece
Context:
Audience: [who it’s for]
Channel: [where it lives]
Desired next step (if any): [call-to-action]
Copy:
[Paste your copy here]
Prompt 2 Act as a seasoned content expert. I've uploaded a fillable Content Clarity
Use the Workbook to Workbook PDF. Please use the workbook as the framework (follow its

Create Copy From
Scratch

(paste into Al after
uploading the
workbook PDF)

sections and prompts) to draft new copy from scratch for the context below.

Keep it clear, contained, and proportionate. Avoid hype, moralizing, and
therapy language. Make the content stand on its own without needing my
explanation.

Output in this order:

1. One-sentence “job” of the piece
2. One-sentence audience + likely interpretation under pressure
3. Draft copy (Version A: concise, Version B: slightly fuller)

Context:

What I'm creating: [e.g., website section / announcement / onboarding
email / IG caption]

Audience: [who it’s for]

Channel: [where it will live]

Topic / message: [what it needs to communicate]

Boundaries: [what it should NOT do]

Call-to-action (if any): [what you want them to do]




Recent Context (Optional, but Helpful)
Briefly note any recent changes that may affect your content:

growth or scaling

new partnerships, funding, or regulation
product, program, or positioning shifts
increased public visibility

This context will help you read your content with accuracy, not self-criticism.

2. Shorton Time? Start Here

If you don’t have the capacity to work through the full workbook right now, quickly review a piece of
content using only these sections:

1. WhatlIs This Content For?

2. Audience Fit & Interpretation Risk
3. Calls to Action (If Any)

4. Narrative Dependence

If you have only a few minutes, answer in one sentence:
What is the function of this piece, who is it for in practice, what action does it invite, and how
dependent is it on your explanation?

If clarity improves and strain decreases, stop there.

If the content still feels heavy, confusing, or overly dependent on you, take two minutes to answer
one question from Prioritization ¢» Decisions:
If you addressed only one thing, what would most reduce strain?

Then stop. That’s enough to decide whether this is a content issue — or a carrying issue.

Full Healing Content Clarity Review
(When You'’re Ready)

3. What Is The Purpose of This Piece?

Before assessing clarity or tone, pause on a more basic question:

What job is this content actually doing right now?

Most content strain comes from unclear or overloaded function — not weak writing.
This section helps you name that function, briefly and accurately.



Name the Purpose

Every piece of content does something, whether or not that job was chosen
deliberately.

Problems tend to arise when:

e thejob isvague
e multiple jobs are combined
e the job has shifted over time

Exercise

Choose one piece of content that currently feels heavy, high-stakes, or
repeatedly revisited.

Content selected:

What job is this piece meant to do? (One sentence. No explanation.)

Rate the job the piece is doing:

o Clear and singular
o Somewhat unclear
o Doing more than one job

If you can’t name the job cleanly, the content is likely carrying more than it
should.

Quick Load Check

Without analyzing further:

Does this piece feel heavier than its job suggests it should be?

o No
o Slightly
oYes

Heaviness usually signals misplaced responsibility, not a content problem.

Example

Before:

“At a time when our field is facing increased scrutiny and rapid change, we
believe staying connected and involved is essential.

These updates mark an important step forward, and we invite the
community to stand with us.”




Example After:

“The updates described here didn’t come from a single decision or
moment. They reflect months of internal discussion, regulatory review, and
trade-offs that don’t always make it into public summaries. For readers who
want a clearer view of how those conversations continue — membership is
where we tend to place that ongoing work.”

Why this works

e Acknowledges process (Which serious readers care about)

e Signals complexity without dramatizing it

e Positions membership as the space for continued thinking and
discussion.

e Feels editorial, not administrative

Section Signal If this section made it easier to:

e clarify the job
e notice the unnecessary weight

That’s enough for now. You don’t need to resolve what doesn’t belong here
yet. Seeing it clearly is the work.

Reflection

e What feels newly clear?
e What feels like it might require support to carry well?

4. Audience Fit & Interpretation Risk

Once the job of the content is clear, the next question is about fit:
Who is this for — and how well does it match the people it’s meant to serve?

This section is not about reach or growth.
It’s about ensuring the content meets the right readers where they actually are.

Content is rarely read only by its intended audience — especially once it’s public, shared, or
archived.
This section helps you name the primary reader and notice who else might reasonably encounter it.

Who is this for right now? (Be specific)

Who else might reasonably encounter it?




Who Is This Piece For?

Check:

o Audience is clear

0O Multiple audiences present
o Audience has shifted

Multiple audiences increase narrative load — even when the writing is
strong. Clarity improves by naming the primary reader or narrowing scope.

Do You Know This
Audience Well Enough?

Know your reader to write with accuracy rather than assumption.

At a minimum, you should be able to name core characteristics:

e Basic demographic characteristics

e Role or context they operate in

e One or two pressures they’re navigating

e Afew outcomes they’re actively working toward

Briefly note what you know about this audience:

Now check fit:

o This piece clearly matches their interests

o It partially overlaps

o It may reflect your priorities more than theirs

If fit is weak, content may default to explanation instead of relevance.

Interpretation Under
Pressure

Assume the readeris:

e busy
e skimming
e reading between obligations

Under those conditions:
What is the most likely interpretation of this content?
(Not the best one — the most likely)

Where could this reasonably be misunderstood or overextended?

Check:

o Low interpretation risk
o Some risk

o High risk

Interpretation risk is about conditions, not intent.




Example Before:

Audience Mismatch in “If you're feeling overwhelmed, burnt out, or struggling. to get through the
day, our latest update offers new tools to help you regain control and start

a Mental Health A
pp feeling better.”
Context
What breaks down
Context

Language targets people in acute distress

The app cannot responsibly serve that need

Existing users may feel misled or pressured

Vulnerable readers may expect more than the app can provide

Primary users
are people using
the app for ongoing,

low-intensity support,

This content speaks to a different audience than the product can actually
not acute care.

support.
After:

“This update is designed for people using the app to support regular
emotional check-ins and habit-building. It focuses on changes to daily use,
rather than support for acute distress.”

Why this works

The primary audience is explicit

The mismatch is corrected rather than explained away
Responsibility stays aligned with actual capacity

The content protects both users and the organization

Section Signal If this section made it easier to:

e name the primary reader
e notice where audience knowledge is thin
e spotwhere interpretation risk might arise

That’s enough clarity to reduce avoidable strain.

Reflection

e What s easier to see now about who this is really for?
e Where mightinterpretation risk feel like something you wouldn’t want to manage alone?

5. What Does This Piece Help the Reader With?

Once the job and audience are clear, the next question is straightforward:

What problem does this content help the reader resolve — or what goal does it help them move
roward?

Content that doesn’t clearly address a reader problem or aspiration often drifts into explanation,
signaling, or excess context.



Name the Reader’s
Problem or Goal

Every effective piece of content helps the reader with something specific —
even when the topic is complex.

Problems tend to arise when:

e the problem is too broadly defined
e the reader’s goal is implied rather than stated
e the content addresses a different concern than the reader’s

What problem does this help the reader with — or what does it help them
move toward? (One sentence. Be concrete.)

Check:

o Clear and specific
o Somewhat broad
o Hard to name

If the problem or goal can’t be named plainly, the content may be serving
your need to explain rather than the reader’s need to orient.

Resolution or Progress

Some content helps the reader resolve something.
Other content helps them make progress without resolving it fully.

Both are valid — confusion happens when this isn’t clear.
After engaging with this piece, is the reader better able to:
o Resolve a specific question or uncertainty

o Take a clearer next step toward a goal

o0 Understand why resolution isn’t possible yet

If none of these apply, the content may feel informative but unsatisfying.

Fit Check

Even well-written content can miss if it solves the wrong problem. Without
revising anything yet:

e What problem do you think the reader came with?
e s that the same problem this content is actually addressing?

oYes
o Partially
o Probably not

When these don’t align, readers often disengage quietly rather than push
back.




Example Before:

Clear Reader Benefit, “As conversations about ethics and governance continue to evolve, staying
Lower Load informed about these shifts is increasingly important for organizations
operating in this space.”

What breaks down

e The problem is generic (“staying informed”)
e The reader’s goal is unclear
e The content asks for attention without promising resolution

After:

“This article helps organizations understand whether recent governance
changes affect their current plans, timelines, or level of involvement this
year.”

Why this works

e The reader’s decision context is named (plans, timelines, level of
involvement)
The benefit is practical and time-bound (“this year”)
The content supports relevance-checking, not persuasion

e No obligation orimplied action is introduced

Section Signal If this section made it easier to:

e name the reader’s actual problem or goal
e sce whether the content supports resolution or progress
e notice when usefulness is diluted

That’s enough for now. You don’t need to improve the benefit yet. Seeing it
accurately is the work.

Reflection

e Whatis clearer now about how this content helps the reader?
e Where might the reader need more support than this piece can reasonably offer?

6. Emotional Load & Pressure

In mental health and trauma-adjacent contexts, content doesn’t just communicate information — it
can activate vigilance, urgency, or self-scrutiny, especially for end users.

When emotional pressure is introduced without clear containment, readers may disengage or feel
burdened in ways the content cannot responsibly support.

This section helps you notice where load exceeds role.



What Is This Asking
the Reader to Hold?

Some content asks the reader to understand something.

Other content asks them to carry concern, responsibility, or moral weight.
Using the same piece of content - what is this asking the reader to hold?
(One sentence. Name the load, not the intent)

o Proportionate to the content’s role
o Slightly heavier than expected
o Heavier than this piece can reasonably carry

If the load is high, readers may disengage — not from lack of care, but from
lack of orientation.

Pressure Signals

Check any that apply:

” «

o Implied urgency (“now more than ever,” “can’t afford to wait”)

” « ” ¢

0 Moralizing language (“we must,” “failure to act,” “it’s our responsibility”)

”

o Collective burden (“we all,” “as a community”)

O Escalation without guidance

In trauma-informed contexts, moralizing language can feel coercive, even
when intentions are good.

Does the Load
Fit the Job?

Return briefly to Section 1.
Is the emotional weight aligned with what this content is actually for?

oYes
o Partially
o No

When load exceeds function, the content creates pressure without
direction.

Example

Same Message, Lower
Pressure

Before:

“At a time when mental health crises are escalating globally, staying silent or
disengaged is no longer an option. If we fail to confront our own biases,
examine how we contribute to harm, and actively commit to doing better,
we risk perpetuating suffering — both in ourselves and in others.”

What breaks down

e Moral urgency is absolute
e Responsibility is universal and undefined
e The readeris pushed into self-judgment

The content cannot support the weight it creates.




Example

Same Message, Lower
Pressure

After:

“As public conversations about mental health intensify, the language we use
matters. This piece looks at how certain framings can unintentionally
increase pressure, and where greater care in communication may reduce
harm.”

Why this works

e Keeps the same concern (harm, responsibility, language)
e Shifts from moral demand to examination
e Locates responsibility in framing, not the reader’s character

Aligns weight with what the content can actually hold.

Section Signal

If this section made it easier to:

e notice where pressure is added
e distinguish seriousness from coercion

That’s great. Reducing pressure doesn’t dilute impact. It often makes
engagement safer and more sustainable.

Reflection

e What feels heavier here than it needs to be?
e Where might reducing pressure improve trust or usability?

7. Clarity & Containment

This section is about form, not meaning.

Do not revisit your intent, audience, or message here

You are only checking whether the shape of the content supports the job it’s already meant to do.
If earlier sections surfaced confusion or load, this is where unnecessary structure gets removed —
not where meaning is reworked.

Scope and Boundaries

Check the edges of the message.

o The scope of this piece is clear and bounded
o It stays within the job named in Section 1
o It does not introduce new concerns it can’t address

If the scope feels loose, readers will have to do extra interpretation work.




Focus and Density

Check for structural overload:
o Secondary information can be removed or moved
o0 Examples support the point rather than expand it
o Each section earns its place

If removing material makes the message quieter and clearer, that material
was not essential. What needs to be removed in your piece?

Grasp Without Check how much work the reader has to do:
Interpretation O Key points are easy to grasp on a first pass

o Headings and structure carry meaning

o The reader doesn’t need to infer intent

If the reader has to interpret what matters, the form is doing too much.
Example Before:

Same Meaning,
Cleaner Form

Context

Mental Health App
Feature Update

“In response to ongoing conversations about mental wellbeing, self-
awareness, and the importance of meeting people where they are, we're
introducing a new feature that reflects our commitment to supporting users
across a range of emotional experiences. This update builds on previous
work and represents an important step in our continued evolution.”

What breaks down

Multiple themes introduced at once
Purpose of the update is unclear

Abstract framing replaces orientation

The reader must infer what actually changed

After:

“This update introduces a new daily check-in feature. It allows users to log
their mood once per day and view simple patterns over time.”

Why this works

e The change is named immediately

e No abstract justification required

e Scope is clear and bounded

e The reader understands relevance without interpretation

This pair clearly shows that:

o The meaning (we added something new) stays the same
o The form determines whether the reader has to work
e Clarity here reduces both cognitive and emotional load




Section Signal If this section made it easier to:

e sce what can be removed
e tighten scope without changing meaning
e reduce reader effort

You’ve cut off content that was doing emotional cardio without a job.

Reflection

e What became easier to remove than expected?
e What structure still feels heavier than it should?

8. Power, Authority & Boundarics

Every piece of content signals authority — through tone, claims, or sources — whether you name it or
not. Readers will infer where you're speaking from and adjust trust, expectations, and compliance
accordingly.

This section helps you ensure that the authority your content signals is accurate, appropriate, and
clearly bounded.

Implied Authority You don’t need to state authority for it to be felt — readers will assume it
based on cues.
Authority can be implied from:

your role or affiliation

tone of confidence or assertion
references to research or standards
calls to action

Using the same piece of content:
What authority might a reasonable reader assume you’re speaking from?
(One sentence. Name assumed authority, not intent)

o Professional/regulatory expertise
O Lived experience

O Institutional or organizational role
o Credible external sources cited

o Unclear or mixed

If authority is mixed or ambiguous, readers will fill in the gaps, which can
lead to assumptions that exceed what the content can responsibly support.




Is That Authority
Accurate and
Appropriate?

Not all implied authority is inappropriate — it must match what the content
can actually justify.

Is the authority readers might assume accurate and appropriate for this
message?

o Yes — aligned and justified

o Partially — some elements overreach

0 No — exceeds evidence or scope

When implied authority overreaches, readers can lose trust even if the
writing is strong.

Boundary Check

Are the limits of this message explicit?
o0 What this applies to

o Who it applies to

o What it does not claim to regulate

If boundaries aren’t named, readers may assume obligations or
consequences that don’t exist.

Example

Legitimate Authority,
Better Boundaries

Before:

“This training enforces zero tolerance for discrimination. Any violation of
these principles will result in serious consequences.”

What breaks down

e Authority sounds absolute
e Consequences are undefined
e Scope of enforcement is unclear

Readers may assume regulatory or licensing power that the organizers may
not hold.

After:

“This training operates under its own ethical guidelines, which include zero
tolerance for discrimination during program participation. Violations may
result in removal from the training or related consequences within this
program. These guidelines are informed by established professional
standards, including those of the American Psychological Association.”

Why this works

Authority is legitimate and explicit

Enforcement is scoped to the program

External standards are referenced without overclaiming
Reader expectations are realistic




Section Signal

If this section made it easier to:

e sce whatauthority is being signaled
e notice where boundaries were implicit

That’s enough. Clear authority with clear limits protects everyone involved.

Reflection

e Where might authority feel heavier than this piece can support?
e What boundary would make this safer or clearer?

9. Where This Lives — and How People Find It

Content is always encountered somewhere, through some entry point.
When the channel or entry doesn’t match the job of the content, readers disengage — even if the

content itself is accurate.

This section helps you check fit, not performance.

Where Does
This Piece Live?

(One channel)

What is this channel actually meant to do?
(One sentence, based on real use)

If the channel’s role is unclear, the content often over-explains.

How Do People
Find It?

How do people usually encounter this content?
o Search

o Direct link

o Shared by others

o In-app / in-platform prompt

o Ongoing reference

Each entry point sets expectations about effort and relevance.

Expectation Check

Does the content match what someone reasonably expects at the point of
entry?

oYes

o Partially

o No

When expectations don’t match, readers rarely complain — they just
disengage.




Example

Same Product,
Split Audience,
Wrong Channel Logic

Context

Mental Health Solution
for the Workplace

Before:

A mental health platform positions itself as a workplace wellbeing solution,
but uses Instagram and LinkedIn interchangeably.

On Instagram:
“Feeling unmotivated today? Try these 3 simple mindset shifts to boost your
energy right now.”

On LinkedIn:
“Improve your team’s monthly performance with our science-backed mental
health solution.”

What breaks down

Instagram content speaks to individual end users (B2C)
LinkedIn content speaks to organizational buyers (B2B)
The product’s role is unclear across channels

Neither audience is sure who the solution is actually for

The platform sounds like:

e asclf-help app on Instagram
e an enterprise performance tool on LinkedIn

The content isn’t wrong — the system is incoherent.
After:

Instagram:
Used to orient individual users to everyday experiences the product supports
— without implying it’s a personal motivation tool.

“How structured mental health support shows up in everyday workdays.”

LinkedIn:
Used to speak directly to decision-makers about organizational outcomes
and implementation.

“How organizations use structured mental health support to reduce
burnout and stabilize performance over time.”

Why this works

Each channel speaks to one audience
The product’s role is consistent

No one is asked to translate relevance
The system carries the clarity.




Section Signal If this section made it easier to:

e name where this content actually lives
e sce how people encounter it in practice
e notice where expectations might quietly break

That’s enough. When channel, entry point, and content role align, the
system does the work — not the reader.

Reflection

e Where does the entry point set the wrong expectations?
e What shift would make this easier to meet?
e Can this content be repurposed to be used in other channels?

10. Call to Action

Calls to action are where content most often crosses from communication into obligation.

An ask doesn’t just invite engagement — it assigns responsibility, creates expectation, and can
quietly establish a relationship you’ll be accountable for later.

This section helps you check if any CTA included here is appropriate, proportionate, and contained.

Is There an Ask? First, name it plainly. Is there a call to action in this picce?

o No — none is present
o Yes — one clear ask
o Yes — multiple or implied asks

Absence of CTA is not a failure.
In some contexts, it’s the most responsible choice.

What Is Being Asked? If there is an ask: What is the reader being asked to do? (One sentence)

Now check the effort required:

o Low effort (notice, read, bookmark)
o Moderate effort (subscribe, reply, schedule)
o High effort (commit time, disclose, change behavior)

Higher-effort asks require more preparation and clearer limits.




Does the Ask
Fit the Content’s Job?

Return briefly to Section 1.
Is this ask aligned with the purpose of this piece?

o Yes — proportionate and supported
o Partially — feels rushed or under-scaffolded
o No — the ask exceeds what this piece can responsibly carry

Misaligned asks often create pressure even when they sound polite.

Example

When a CTA
Turns Into Pressure

Before:

“Burnout is destroying workplaces — and ignoring it is no longer an option.
If your organization is serious about protecting employee wellbeing and
avoiding long-term harm, book a demo today to see how our platform can
transform your culture before it’s too late.”

What breaks down

e Crisis framing forces urgency

e Moral language implies negligence if the reader doesn’t act

e Outcomes are promised without preparation

e The ask collapses diagnosis, decision, and commitment into one step

The readerisn’tinvited to explore. They’re pressured to comply.
After:

“If you're responsible for addressing burnout or disengagement at your
organization, you can book a demo to see how the platform is typically used
in workplace settings — and decide whether it’s relevant for your context.”

Why this works

Forward motion is preserved

The demo is framed as orientation, not commitment
Responsibility for the decision stays with the reader
No fear, urgency, or moral leverage is introduced

Section Signal

If this section made it easier to:

e sce where an ask escalates responsibility
e distinguish invitation from pressure

That’s enough. A contained ask protects both the reader and the work —
especially when the next step involves time, emotion, or trust.

Reflection

e Where might this CTA create more responsibility than intended?
e What smaller or clearer invitation would fit the role of this content better?




11. Narrative Dependence

Some content only works when you are there to explain it.

That’s not inherently a problem — but it becomes one when clarity consistently lives outside the

content. Over time, this turns into a bottleneck for delegation, scaling, and rest.
This section helps you see whether the meaning depends on you.

Stand-Alone Check

Using the same piece of content:

If you weren’t available to explain this in person, how would it land?
o It stands on its own

o It mostly stands, with clarification

o It relies heavily on my explanation

If the third box is true, the content is carrying hidden Iabor.

Consistency Check

Would two competent colleagues explain this in the same way?
oYes

o Mostly

o No

If explanations vary, clarity is under-specified.

Example

Self-Supporting Text

Founder-Dependent vs.

Before:

“This initiative reflects our commitment to more ethical, human-centered
approaches to mental health support, grounded in care, responsibility, and
long-term impact.”

What happens

The values sound credible but abstract

Scope is undefined

Different readers infer different promises
Clarification shifts into conversations and follow-ups
The founder becomes the container for meaning

After:

“This initiative addresses how organizations describe mental health in
policy, marketing, and leadership communication. It does not evaluate
treatment models, employee wellbeing outcomes, or personal mental
health practices.”




Example

Self-Supporting Text

Founder-Dependent vs.

What changes

Scope is explicit and stable

Interpretation narrows without flattening meaning
Responsibility is clearly bounded

Fewer explanations are needed off-page

The content carries its own limits

The meaning now lives in the text.

Section Signal

If this section made it easier to:

e sce where explanation depends on you
e notice where clarity lives off-page

That’s enough. Narrative dependence isn’t a flaw.
It’s a cost — and one you don’t have to carry everywhere.

Reflection

e Where does this content currently rely on you to land correctly?
e Which part of this explanation would be better held by the content itself, rather than by you?

12. Prioritization & Decisions

By this point, you’ve likely identified more issues than you can — or should — address.

This section is not about doing more. It’s about choosing less, deliberately.

You don’t need to resolve everything you’ve seen. You need to decide what actually matters now.

The One-Thing
Decision

If you addressed only one issue surfaced in this content clarity audit, which
would most reduce confusion, risk, or load? (Name one)

This is the work.

The Leave-It Decision

Which issue are you choosing not to address right now? (Name one)

Leaving something untouched can be a responsible decision — especially
when the cost of fixing it exceeds the benefit.




The Support Threshold | Which issue would be easier, faster, or safer to address with outside
perspective?
(Name one)

This is often where effort stops being efficient.

Section Signal If this section made it easier to:

e Stop revising
e choose one thing that matters
e letthe restgo

That’s enough. Clarity is not doing more.
It's knowing what not to carry — and when not to carry it alone.

Reflection

e Whatdecision feels settled after this section?
e Whatare you intentionally not taking on right now?

13. What This Workbook Cannot Do

This workbook can clarify where things strain.

It can’t resolve competing demands, replace judgment, or carry responsibility for you.

If this made the problem clearer but the next step heavier, that’s a natural stopping point.
Congratulations — you’ve reached the part where insight turns into reality.

That’s not something a PDF should handle alone.

14. About the Author

This workbook was created by Natalie Maximets, a communications strategist working at the
intersection of mental health, ethical tech, and systems change.

Herwork focuses on helping leaders translate complex, values-driven work into language that holds
under pressure — especially in trauma-adjacent and high-stakes contexts.

NOW YOUHAVEATC
FOR MAKING CONTEN
WITHOUT CARRYING

= NATALIE MAXIME




Working Together

If this process surfaced:

e reccurring strain
e founder orleadership bottlenecks
e decisions you don’t want to hold alone

That’s useful information.

For some situations, revisiting the workbook over time is enough.
For others, shared review is more efficient than continued solo effort.

If helpful:
Request Content Audit e | will review your existing content to identify where clarity, audience
for fit, channel or narrative alignment breaks down — and what would
Healing-Centered make the most meaningful difference next.
Leaders e This is for leaders who want clear diagnosis, fewer moving parts, and

scalable clarity.
e You can start with a 20-minute exploratory call to see whether this
support is useful right now.

Use this if an external clarity pass would meaningfully simplify what comes next.

Find more useful resources:

www.sense-maker-hub.com




